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Happy New Year! Welcome to the New Year‘s edition of the 

Crawford Courier. We hope you all had a great holiday season. 

In this issue, we are covering a diverse range of topics and we 

think there is something for everyone. We hope you find 

something of interest to you. As always, if you have suggestions 

please contact us and let us know how we can make this 

publication more relevant to you. 

We have a lot of exciting new announcements this year. The big 

news for our customers is that our PRO Suite Version 4.0 has been released (see page 

12). It has over 200 enhancements, performance improvements and fixes in it. If you 

want to know more about it, you can attend our upcoming webinar and hear all about it 

(see page 12). 

This month we are also pleased to announce PRO Viewer (see page 10), a universal 

print stream viewer, which allows users to view print files in AFP, PCL, Xerox 

Metacode/LCDS and PDF. Based on our PRO Transform technology, it can be used by 

print application developers, support staff and end-users to look at print files. If you 

want to know more about it, you can attend our upcoming webinar and hear all about it 

(see page 12). 

Our Archive Management Solutions division has had a fantastic start. After one year, 

almost one third of the EMC Archive Services for Reports (ASR) customers have moved 

up to PRO Archiver. We are a Gold sponsor of the upcoming AIIM Conference on March 

20-22 in San Francisco (see http://www.aiimconference.com for more information). If 

you are going to be there, come by and see us to learn more about PRO Archiver. 

We are a Platinum sponsor of Xplor this year. We will be at the Xplor Conference and 

Vendor Forum in Tampa Bay March 27-29. Dave Hook and I will be speaking in several 

informative sessions covering various topics. We will also be sponsoring the Beach Bash 

on the Wednesday evening, so if you are at the Conference come out for dinner and 

drinks on us. See http://www.xplor.org/Xplor2012 for registration information. 

One issue which is front and center this year with any organizations doing business in 

Ontario, Canada is the Accessibility for Ontarians with Disabilities Act (AODA). Certain 

provisions of this new law came into effect on January 1; these new provisions require 

organizations to provide their customers and employees with access to accessible documents 

in alternative formats such as Braille and Large Print. Fortunately, we are able to provide 

assistance in achieving compliance with this legislation. For more information, see our article 

on AODA printing. 

On a personal note, we have a new member of the Crawford Family. Jamie and I are now the 

proud parents of a new daughter, born December 15, 2011. Mother and daughter are both 

doing fine. We are all thrilled!  

I hope you enjoy this issue. And keep your eyes open for more announcements coming from us 

over the next few months. This is going to be an exciting year for us.  

Crawford Courier 

Ernie's Corner 
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Connect with us! 

You can now ‗Like‘ Crawford 

Technologies on Facebook, as well 

as follow us on both Twitter and 

LinkedIn. 

Connect with us now on Twitter, 

Facebook and LinkedIn and in 

return, we'll promise to keep you 

updated on industry news, opinion, 

product updates and the latest tips. 

You can also scan this QR code with 

your smartphone (using a suitable 

QR code reader), where you'll find 

links to all three social networks. 

Come and join us online now! 

 

Ernie Crawford 
President, Crawford 

Technologies 
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A Day in the Life of an  
Operations Manager 
by David Day 

 

I start my day with a regular turn-over meeting; a recap of the status of each job completed (or not) as well as the 

discussion of any new problems. As part of this meeting my team reviews the workload for the day ahead in order to 

make sure we have all our bases covered with respect to materials, machines and personnel. This can take from 20 

minutes to an hour each morning with a repeat later in the day as part of our day to evening shift turnover meeting. 

This particular day started off normally; tasks include creating reports manually to show how many jobs, envelopes 

and documents we produced in the last 24 hours. The information had to be added to the monthly analysis report; a 

manual task since there isn‘t an automated process. 

Then the phone rings; it is Customer Service calling to report that John Doe says he did not get his statement and is 

not going to pay until he receives it. I know it must have gone out to him, so I dig through the reports to look for the 

document.  

A few trips to the printer supervisor and inserter supervisor and I learn that it was sent to be reprinted last week. 

Where is the job that has the reprints? That is truly the $64,000 question. Found it! A quick call back to Customer 

Service to inform them John Doe‘s statement went out yesterday 

and he should get it tomorrow. That little adventure just wasted 

30 minutes of my time. 

A short time later… 

―What?‖ I say to our sales team who just landed a large contract. 

―We can‘t print that PDF file; we only print AFP.‖ Every so often, 

calls like this come in from the sales team. If only I could easily 

accept more print-streams as inputs and make them work with 

the current infrastructure workflow setup. I have looked at 

various alternative solutions but they are either too expensive  

or labor intensive. 

I need to find a better solution.  

My printer and inserter vendors have been talking to me about 

installing an Automated Document Factory (ADF). The benefits sound great and they say I can reduce or even 

eliminate my turn-over meetings by automating and tracking all of my jobs including my reprints. In parallel the 

system would inform customer service of the status of all our documents. 

It all sounds great… that is until they present me with a proposal. There is no way I will be able to get that kind of 

capital. Even if I could raise the capital to buy new equipment, servers, software, databases and months of 

professional services to get the ADF running, the implementation time would be untenable. 

What I need is to find an ADF that is affordable, scalable and configurable to my existing equipment and processes 

and one that does not require me to change my processes to match the vendor‘s product offerings and software.  

In short I need what some people might call a magic bullet. No time to think about that now, I have meetings to 

focus on.  

My 2:00 PM appointment arrives. It is a local sales representative from Crawford Technologies and we discuss 

CrawfordTech‘s PRO Production Manager (PRO PM). With PRO PM‘s ability to interface with my existing hardware 

and software, I don‘t have to spend large sums of money to replace working solutions or wait for the benefits for an 

extended period of time.  
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product offerings and software.‖ 
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Many of the ADF providers that I have been talking to require each printer and/or inserter be ‗upgraded‘ by the 

manufacturers in order to interface with their ADF solution. My salesperson shows me the modularity of the 

CrawfordTech software and how I can track jobs at the piece level throughout the entire process, without expensive 

hardware upgrades.  

With PRO Production Manager, I can accept the various PDL‘s that are coming my way. Adding barcodes for device 

control is also easy and I can even provide the marketing team with QR code capabilities. I can also provide 

electronic distribution and support alternate delivery methods such as Digital Postal Mail solutions like Zumbox, 

doxo and Volly.  

What really attracts me to the CrawfordTech method is the way PRO PM can handle all my reprints in an 

automated fashion and inform my Customer Service reps of the steps and status of each document. The investment 

to implement (total cost of ownership) is within my budget and significantly less than other solutions I have 

considered. 

As for reports, with the openness of PRO PM, I can use my company‘s existing database and tools to create reports 

tailored to my operation and requirements. I‘m going to need to have another meeting with Crawford Technologies 

right away to see a proof of concept. 

Does this story sound familiar?  

If it does, we know how to help and just like this Operations Manager you could be installing a  

complete end-to-end affordable ADF in record time while meeting your budget.  

September 2009 www.crawfordtech.com January 2012 

 



4 

 

Crawford Technologies Newsletter 

January 2012 

To quote singer India Arie, ―The only thing constant in this world is change.‖ Okay, so that concept was originally voiced 

by Heraclitus, but those words seem to be truer with every passing year; especially when we consider that the last five 

decades have seen more advancement in technology than any other period in history. 

 

This isn‘t limited to the mailing industry either; some might say the digital revolution is the catalyst for the recent decline 

of the United States Postal Services. Of all the recent technologies that are having a direct impact on our industry, Digital 

Postal Mail is potentially having the biggest affect. We asked Ernie Crawford some key questions about the topic.  

 

Q. How long have you been involved in Digital Postal Mail? 

A. I have been involved in Digital Postal mail since 1995, when I founded Crawford Technologies. Digital Postal 

Mail has been called many things over time. However, until recently, it was only available in Canada (through 

ePost) and some European countries. 

 

Q. Why is Digital Postal Mail a hot topic in industries that serve print and mail?  

A. It is driven by what the consumer wants. Consumers‘ want their mail delivered when, where and how they 

want it. They want security and an online archive of their documents. It is also driven by the need for 

organizations to reduce their production mailing costs in this tough economy. Organizations are looking for new 

and innovative ways to achieve this since ‗paperless‘ adoption rates from existing techniques have stalled.  

 

Q. Why is the USA so far behind? 

A. Many organizations have been providing electronic bill consolidation sites in the USA since 1995, but none of 

them have gained enough traction to be considered Digital Postal Mail solutions. Now, with the increase in smart 

mobile phones, tablets, and Cloud applications, the time is right for consumers. The challenge over the last decade 

is that there hasn‘t been a clear candidate for providing a Digital Postal Mail solution—until now.  

 

Q. What makes Digital Postal Mail different? 

A. Digital Postal Mail will provide consumers the ability to sign up for digital mail delivery through a provider 

using a secure digital mail box. The solution also provides a full archive of all mail received and access to it from 

anywhere in the world.  

 

Q. Why is the demand so great now?  

A. We have an even more more mobile society, people travel much more now, and bring their technology with 

them. Have you ever been on the road and missed an important bill or policy notice? Providers like Zumbox, 

Manilla, doxo and the forthcoming Volly give consumers the ability to access their mail without having to travel to 

the mail box.  

 

Q. What indications are you seeing that now is the time? 

A. Consumers are picking up on it. Almost 400,000 have signed up for Zumbox in its first year, and the other 

services are picking up strong followings. Many large PSPs and billers and other document creators have signed 

up for these services. 

 

Q. As a transactional document creator, what is in it for me? 

A. There is good news for billers and other transactional document creators! You stand to save a lot of money when 

your customers go paperless. The cost of distribution through DPM is a lot less than traditional print and mail 

methods. And billers stand to save even more when their customers pay the bills electronically. It‘s all good! 

Continued on page 5...  

Digital Postal Mail Solutions:  
Where is it Going? 

By Jonathan McGrew 

September 2009 www.crawfordtech.com January 2012 
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…Digital Postal Mail Solutions continued 

 

 

Q. We already provide my documents online for our customers. Why should we change? 

A. You have probably seen your adoption rates top out, with very small incremental savings from customers 

going paperless. You do not need to shut down your online document system. By adding DPM, you will pick up 

additional customers who will go paperless because of the additional benefits that DPM gives them. Having all 

their documents in one place, and archived as long as they need them is enough to get the holdouts on board, 

and DPM gives them this extra push to accept a paperless approach. 

 

Q. You mentioned several providers – how many are there? 

A. In the USA, there are four major DPM providers–Zumbox, Volly, Manilla and doxo. There is also the belief 

that there will be other companies that will join the market with competitive offerings.  

 

Q. Why does the USPS not do this? 

A. Since 2006, the USPS has been restricted from engaging in DPM and other business opportunities by an Act 

of Congress. Even if the USPS was allowed to participate, it would take so long for them to get funding and 

build an infrastructure and hire the necessary talent to support it, that they would have a hard time getting 

credibility and market momentum. So there is no point in waiting for them. 

 

Q. Of the four current services, should I wait until one of them becomes dominant? 

A. For companies providing mailing solutions to enterprise and other volume mailers, this creates a challenge—

what solution do you choose and what if they don‘t support the companies your customers want to interact with. 

As providers of transform and Automated Document Factory solutions for more than 15 years, Crawford 

Technologies believes there is a strategic decision to be made here. One option is to wait for a clear leader to be 

declared and wait to launch your relationship and offering to your customers. Another, which we believe is the 

more strategic option, is to implement an enabler that will let you interface with any of the above named 

current providers and any new providers that come to market in the future. This approach allows you to 

integrate with DPM offerings quickly and therefore bring them to your customers faster.  

 

Q. Is it possible to make a single investment to access all DPM services?  

A. CrawfordTech‘s products can provide the solution for putting your documents into any of these services. Our 

PRO Transform Plus products can convert your printed documents into the files needed for all of the DPM 

services. In fact, we have been creating content for ePresentment and online bill presentment and payment 

systems for over 16 years. Our document re-engineering solutions can also help you suppress the printing of the 

documents for customers who decide to go paperless. 

 

Q. How are you seeing this opportunity evolve? 

A. As part of the Zumbox Executive Advisory Council, we are on the leading edge of the needs of not only 

providers like Zumbox, but the requirements of the customers that will interact with them. By working with all 

the providers to promote the ability for the print and mailing industry to engage in the DPM market, we believe 

the adoption rates and overall customer satisfaction with digital mail will increase.  

 

Q. Have any market studies been done on DPM? 

A. Infotrends have just published a study they have performed in 2011 on the DPM market. Read more here. 

 

 

The real question is will your organization adopt a digital postal mail offering in 2012 and help move the industry and 

consumers to the next advancement in technology? 

September 2009 www.crawfordtech.com January 2012 
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PRO Archiver: A Decade of Innovation and 
Heritage in Enterprise Content Management  
By Jim Perkins 

 

Crawford Technologies is always looking at the future with our current and future customers in mind. The philosophy 

to give the customer what they want is built into the very fabric of CrawfordTech since the beginning in 1995. 

Recently, in 2011, we announced the opening of a new office and division in Fort Collins, Colo. With that opening the 

Archive Management Solutions division of Crawford Technologies was introduced to the Enterprise Content 

Management (ECM) industry. The product, as some of you may be familiar with, is called PRO Archiver.  

In the past year, we have been providing ECM solutions, but one of the questions we get asked most is how the PRO 

Archiver product came about. As it is the New Year, we thought this was a good time to take a look back at the decade 

of innovation and heritage built into the PRO Archiver product—and that is just on the ECM side. PRO Archiver also 

leverages over 16 years of product development and print-stream document re-engineering technology; the very 

foundation Crawford Technologies was built on.  

PRO Archiver traces its roots back to 2002 and the Acartus Corporation 

based in Fort Collins. That year, Acartus created ApertureONE, a product 

that sought to answer the need for a scalable and flexible report management 

solution. Moreover, Acartus wanted this new product to meet enterprise-level 

needs of the report management market. The success of the scalable and 

flexible solution was built on the foundation of a plug-in based architecture. 

This architecture method allowed ApertureONE to be customized so that it 

would archive to virtually any ECM solution.  

At the launch of ApertureONE, EMC Documentum was the most widely 

demanded ECM repository used by Acartus customers. This would pave the 

way for the future of the ApertureONE product and the Acartus Corporation. Flash forward a few years to 2005. This 

was the start of change for Acartus; the company had continued to develop the ApertureONE product, which was now 

at Version 1.4 and with their continued success the company was capturing the attention of EMC Corporation. By 

October, the continued success of the ApertureONE product led to the acquisition of Acartus by EMC.  

At this juncture, EMC renamed ApertureONE to Documentum Archive Services for Reports or ASR as it was 

commonly known in the ECM market. From 2005 to 2010 ECM continued to grow the customer base for ASR including 

using document transform products from Crawford Technologies to improve the performance and capabilities. Over 

the years, many Documentum customers installed ASR so they could store their reports and transactional documents  

into Documentum. 

As many things do, the time for ASR and EMC came to an end with a decision within EMC to refocus their product 

solutions. In April 2010, Crawford Technologies acquired the rights to ASR and launched the PRO Archiver product. 

PRO Archiver provides a new product that is compatible with ASR for easy upgrades and provides a number of 

performance improvements and enhancements that offer the ASR customers many benefits. Included in PRO Archiver 

is a new Documentum storage plug-in with improved bursting performance and support for Documentum‘s High-

Volume Server (HVS). Additionally, PRO Archiver now includes a new bursting architecture that greatly improves full

-burst archiving performance. 

In the interim months, Crawford Technologies worked with our development team to create a plan for PRO Archiver. 

As customers were brought online and positive feedback came back from users, CrawfordTech announced the opening 

of the new Archive Management Solutions (AMS) division and offices in Fort Collins, Colo., on February 22, 2011.  

The innovation doesn‘t stop there as we are planning new announcements for the first part of 2012 to keep PRO 

Archiver on the leading-edge. Be sure to stay tuned for our latest announcements and webinars via 

www.crawfordtech.com.  

As many things do, the time for 

ASR and EMC came to an end 

with a decision within EMC to 

refocus their product solutions. 

In April 2010, Crawford 

Technologies acquired the 

rights to ASR and launched the 

PRO Archiver product. 
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Sometimes You Just Need  
To View the Print File  
by Dave Hook 

Print files aren‘t something many people give thought to, especially not 

consumers and customers in the mainstream. In the High Volume 

Transactional Output industry they are the life blood of daily operations and 

have challenges associated with them. In reality the print file is the only 

‗irrevocable version of the truth‘; the one place you can determine what data 

and information the customer really received. This fact makes it pretty 

important. Important enough to invest in. 

 

How do you proof a print file that is in AFP, Xerox LCDS/Metacode or PCL 

format to ensure it is correct before printing it? Users often convert the file to 

PDF using a PRO Transform, and then view the PDF in Acrobat or a 

comparable viewer. The downside of this approach is that it adds an extra 

step, and if your print file has hundreds of thousands of pages, this may not 

be the best approach. You just want to have visibility into the print file when 

you need it.  

 

Many people find they could use a print file viewer when developing print applications when a production printer is 

not easy to get at. They can be more efficient when they do not have to wait for long turnarounds for output from 

the printer. The challenge is finding an application that can readily and reliably view and preview the output of all 

the print-streams or print languages that they use.  

 

As we stated earlier, print files are the most accurate record of what was printed and sent to customers. Thus, 

being able to view historical print files for customer service inquiries or re-printing of historical documents is the 

most reliable way to address these needs. 

 

PRO Viewer from Crawford Technologies, a new industry leading addition to our software suite, will provide this 

functionality for minimal investment. PRO Viewer is a Windows application that lets you view all or portions of 

print files in AFP, PCL, Xerox LCDS/Metacode and PDF formats. Since it is based on our mature PRO Transform 

technology, it handles all of the features of these print formats. In addition, many of the advanced features of our 

PRO Transforms are available in PRO Viewer. 

 

The need for this type of solution truly runs deep into the workflow management and development cycles of most 

HVTO print operations. Imagine the ability to give your developers the chance to accurately view, with dot-level 

fidelity, the print file output without the need for proofing the work on a production printer.  

 

Developers can see the incremental changes they have made to their composition or document re-engineering 

projects immediately to ensure that the latest changes had the desired effect, before proceeding on to the next set of 

changes. You could also give your creative and operations team the ability to guarantee that a variable data print 

application will be delivered with complete accuracy.  

 

PRO Viewer can also be used to support your operations team as they troubleshoot problematic files on the fly, 

along with the ability to view the same print-streams that CrawfordTech offers in the PRO Transform solution.  

Many print files are often stored in archives and retained for future reference or reprint purposes. PRO Viewer can 

be used to let Customer Service staff view and print directly from these archive files. This can improve the 

efficiency and accuracy of these employees. And let you have fast access to those precious archives. 

 

Sometimes you just need to view the print file… 
 

 

 

 

September 2009 www.crawfordtech.com January 2012 
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Add Messaging to Your Statements in a Cost 
Effective and Open Architecture 
by Dave Hook 

In Transactional Documents, the idea of adding additional messaging to a 

document that will be viewed by a customer isn‘t new. However, before we 

dive into this, let us define what we mean by Transactional Documents.  

Industry terms can be confusing at times. They are used differently by 

different people and sometimes our end-users want to understand how 

these terms relate to their business. In this case, a transactional document 

would be a bill, statement, invoice, policy declaration or other any other 

documents that communicate information about a transaction between a 

business and its customer, with each one being different in regards to 

content than the other documents in the print run. 

The other term you might have heard of is Transpromo; a term Crawford 

Technologies also uses and promotes through our Transpromo Express 

offering. Transpromo - derived from merging the terms transactional and 

promotional - is really just a way to engage people in the idea of using 

mandatory transactional documents as a revenue generation and communication vehicle. In reality, Transpromo is 

more complex in the 21st century than when it first became popular, since everyone‘s idea of promotions in today‘s 

marketing implies that you will use data to target customers with individual and personalised offers that are 

relevant and valuable to them.  

Now, we know what you are thinking; this term has been out there for a while and you have probably had 

nightmares about what is required to implement it. The time, cost and effort required to implement Transpromo 

puts a roadblock in place that then prevents organizations from even beginning to evaluate their data and how 

they can bring relevant offers to their existing customers.  

Other offerings in the market have also identified that transactional document producers (e.g. banks, insurance, 

government, print service providers) may need access to advertising placement services. This type of service 

addresses those producers that don‘t know how to determine what content is the most relevant and valuable to the 

customer to achieve loyalty, increased revenues and increased profitability. The current challenge is that those 

offerings require buy-in to proprietary systems that carry significant costs if you don‘t already have the solution as 

part of your document workflow.  

Taking a step back, we have identified that there is a need; organizations want to place promotional, educational, 

legislative or informational content in the available white space of the transactional documents they produce. The 

key advantages to this approach are: 

 The production printing costs don‘t change to deliver this promotional content 

 The postage costs don‘t change to deliver this promotional content 

 These documents have very high read rates and are therefore one of the most effective communication methods 

available to your marketing team. 

The challenge lies in the cost to implement, the software upgrades required, the project lead time and compatibility 

with current workflow components. So what is the solution and how can you achieve your Transpromo objectives? 

September 2009 www.crawfordtech.com January 2012 
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…Digital Postal Mail Solutions continued 

 

CrawfordTech‘s Transpromo Express utilizes an approach that leverages your existing workflow and uses open 

approaches for the exchange of data to minimize the barriers to implementing Transpromo.  

The strength of our approach is that we utilize document re-engineering methods to add Transpromo messaging at 

the print file level. This means that you don‘t need to change or upgrade any of your existing applications or 

processes that drive your print workflow. For those familiar with CrawfordTech products, it will come of no 

surprise that not only does Transpromo Express integrate with all other CrawfordTech offerings it also will 

integrate with almost any workflow environment. 

Here‘s how it works. Our software analyzes each customer transactional document within your existing print ready 

file. We create a file (CSV, XML, etc.) that contains the relevant data to determine what messaging you want to 

add such as name, address, account number and the location and size of available white space within each 

document. This file is sent to you your CRM system for analysis to determine the relevant, valuable content that is 

appropriate for each customer in the list that it analyzed. It sends the results of this analysis back to our software 

and using a library of provided marketing assets, we will place the correct-sized images with the correct content 

into your existing print file.  There is no need to redesign your documents. There is no need to move your 

documents to a new document composition system.    

Some CRM systems do not have features to do the analysis, although they contain all the information needed.  In 

this case, some scripting may be required to implement the customer‘s desired business rules. This can be done by 

your marketing or IT staff. If they do not have the time available, CrawfordTech‘s Professional Services group can 

take care of this for you. 

If you have been looking for a way to implement Transpromo in your organization and have hit too many 

roadblocks in terms of time, cost and effort, this is the perfect moment to think about a new innovative solution. 

With Transpromo Express you can achieve your Transpromo goals for significantly less Significantly costs, effort 

and time to market than any other than other solutions on the market. . 

Sounds too good to be true? Let us prove it to you with a proof of concept and references of successful installations. 

2012 is the year to take control of your marketing opportunities and it doesn‘t hurt to be the trailblazer that brings 

forward an innovative solution to your company‘s needs.  

September 2009 www.crawfordtech.com January 2012 
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Professional Services and Customer 
Support Set CrawfordTech Apart from  
the Competition 
 

by Jonathan McGrew 

 

For many companies, products are what drive their business. A good product can propel a company to new 

heights and open doors for continued success; unsatisfactory products can create negative associations with a 

company and make profitability more difficult. However, the product or offering is really just the tip of the 

iceberg. For technical products or product suites you need a customer support and professional services team to 

assist customers with issues that might arise during implementation or ongoing product usage.  

Crawford Technologies‘ management recognized this need in the beginning when they started providing 

transform solutions to the High Volume Transactional Output (HVTO) industry. It is built into the fabric of the 

organization. 

The print-stream transform and document re-engineering space can have many unique challenges. Every HVTO 

is unique in its architecture, application mix and customer communications management goals. Customers 

require technical support to help them keep their print and mail operations running smoothly with minimal 

downtime. It might sound simple, but many companies in the HVTO sector have tight deadlines and compliance-

driven Service Level Agreements that they must adhere to, making the level and quality of customer support a 

key driver in loyalty to a specific vendor.  

At Crawford Technologies we are proud to provide the highest level of support in the industry with subject 

matter experts in every facet of the print-stream and document re-engineering field. In fact, over 60% of our 

support staff has been awarded an EDP or Master-EDP certification (Electronic Document Professional).  

Consumer Reports and JD Power do not report on HVTO vendors. Instead, companies like Crawford 

Technologies rely on our own customer surveys and client feedback. We regularly receive unsolicited praise from 

our customers. For example, a large print service provider customer of ours recently reached out to say, ―We are 

very pleased with Crawford Technologies. We value the responsiveness and the relationship.‖ They went on to 

single out one of our support employees that they wanted to recognize for her dedication and knowledge.  

For those of you familiar with the Crawford Technologies offerings, or if you saw our fiscal 2011 year-end press 

release (see back page from press release), you know that we opened the Archive Management Solutions (AMS) 

division back in February of 2011. You may also be aware that we provide Document Accessibility Services 

(DAS) via our facilities in Canada and in New York State. Our support model doesn‘t change with the addition of 

these business areas. To support them we have hired experts in archive management and alternative format 

printing, including the ins and outs of high security data management, such as PCI-DSS compliance for the 

Credit Card industry.  

In today‘s fast moving environment, many organizations are on a fast track to change. These require quick 

implementation timelines for new projects. In order to achieve their goals on time, many organizations need to 

bring in experts to train their staff and lead implementation projects. CrawfordTech‘s professional services team 

is made up of top experts with varying industry backgrounds, each specializing in different technologies. This 

ensures that we can always provide the best expertise available in the market to help our customers meet their 

objectives. For some CrawfordTech customers our professional services are what keep them returning.  
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…Professional Services and Customer Support continued 

 

Having a product that will get the job done is one thing; having a team that can come and implement it quickly, 

successfully and with competitive pricing in the industry is where we set ourselves apart from the competition. A 

recent print service provider customer said, ―We are extremely happy with Crawford Technologies professional 

services.‖ They went on to say that CrawfordTech is ―available to us when we need them and they get back to us 

faster than any vendor we work with.‖ 

That is the ultimate goal of our support and professional services teams. Ernie Crawford, Crawford Technologies 

president, has instilled in the corporate culture that customer satisfaction is key to the success of our clients and 

ultimately our success.  

Moreover, the perceived value of the CrawfordTech solutions has to be maintained at the highest level; we strive 

to provide industry-leading functionality and value in each and every customer engagement, and our client 

support team work hard to make this possible.  

 

Crawford Technologies Announces Release 
of Newest Product – PRO Viewer 
PRO Viewer is the first product of its kind— A Universal Print-Stream 
Viewer that allows users to view files in multiple formats  
by Jamie Crawford 

Crawford Technologies is pleased to announce the release of its newest addition to their document re-

engineering and transformation suite of products – PRO Viewer. PRO Viewer offers print data stream (AFP, 

Xerox LCDS/Metacode, PCL, PDF) viewing capabilities on demand to print service providers, corporations and 

other organizations in the customer communications management industry.  

PRO Viewer is the culmination of needs expressed by print workflow managers and document designers for a 

print stream viewer that can stand alone and interface with most current and legacy transactional document 

workflows. This product was designed to provide an all-in-one print-stream viewer for document developers, 

quality assurance staff and end users alike. PRO Viewer gives users the ability to:  

 View and print all major transactional print files types, such as AFP, PCL, Xerox LCDS,  

Xerox Metacode and PDF. 

 View print files from archives and other document repositories. 

 View print files with dot level fidelity. 

 View documents with all font types including double-byte formats. 

PRO Viewer can be used for many different purposes such as to: 

 Use for quality assurance checks before a print file goes to print. 

 View content stored in archives. 

 Use as a development preview for composition or document re-engineering projects. 

 Use as a troubleshooting tool. 

 Use as a manual reprint tool. 

―PRO Viewer is a perfect example of our company‘s philosophy of developing products around the needs of our 

customers,‖ said Ernie Crawford, president of Crawford Technologies. ―The PRO Viewer product is designed to 

give companies the ability to use one product for all of their print file viewing needs.‖  
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End of year events across the EMEA region 
November and December were busy months for events in 
the Europe, Middle East and Africa (EMEA) region.  
by Stewart Rogers 

In early November we exhibited and spoke at MediaPro 2011. MediaPro, for those that aren‘t aware, is an event 

targeted at Marketing Professionals. Along with our UK value-added reseller, Docuplus, we had a sizeable presence on 

the show floor where we were happy to explain more about our Transpromo Express offering. In addition, many people 

wanted to know more about both PRO Production Manager and our QR Express solutions. 

Our speech on the final day of the event focused on the benefits of using routine customer communications, such as 

invoices, statements and bills, to deliver customized and personalized messages to clients. With direct mail going 

directly into the garbage up to 97% of the time, putting messages on transactional documents is a smarter way to 

ensure your message is read, since 95%1 of these routine communications are opened and digested. Our Transpromo 

Express solution can help marketers take advantage of these open rates without having to change your composition or 

upstream applications. 

At the end of October we visited EMC‘s Momentum 2011 event. Held in Berlin, Germany, the exhibition included both a 

partner and a client conference held over four days. 

This provided CrawfordTech with a great opportunity to meet the people who shape the strategy of the EMC IIG Group 

across EMEA and, to some extent, worldwide. Why is this important to us? 

CrawfordTech has been developing plugins and workflow tools to help EMC's clients to archive transactional output in 

a more cost effective and efficient manner for several years now, and as such we are an important cog in their machine. 

Our future developments will provide many more exciting opportunities as we join EMC on their journey to the Cloud. 

Our EMEA Business Development Manager, James Weaver, also met with some of CrawfordTech‘s clients at the event 

that have made the switch from EMC‘s Archive Services for Reports (ASR) to our PRO Archiver solution. It was 

especially good to meet with Mark Cobley from Centrica, who were one of the first UK-based customers to upgrade to 

our follow-on solution from ASR. 

In November, we attended and moderated the Xplor UK & Ireland event at The British Library in London. Entitled 

‗Enough helicopters already... putting the microscope on cross-media customer communications‘ (‗Cross-Media‘ is 

British for what we call multi-channel communications in North America) the event focused on a keynote speech from 

Marc Michaels, Director of Direct Marketing and Evaluation, Central Office of Information (COI), that uncovered how 

multi-channel campaigns can really affect consumer behavior.  

Of course, Crawford Technologies are a strong player in this area, helping customers to modify legacy print streams to 

include personalized messages and then aiding the distribution of this output to email, web and print. This was followed 

by an expert panel that included Angus Morrison, Founder of Royal Mail's Mail Media Centre, and Andrew Thornhill, 

Event Director, IPEX, along with our own Stewart Rogers. 

While there were many ideas discussed at the Xplor UK & Ireland event, the key messages were that print is still 

hugely relevant and that printing organizations need to do a better job of promoting their own successes. It was also 

agreed that cross-media has become extremely important, and that the industry needs to partner with the right 

individuals in the customer communications management ‗food chain‘ to gain the greatest benefits for their customers. 

In December, we sponsored and participated in the European Marketing Dynamics Summit. Formerly the Transpromo 

Europe Summit, this highly focused event was attended by a select audience of professionals from across the customer 

communications delivery chain. We also sponsored and participated in this event in Brussels. 

With topics such as creating better targeted communications, social media, PURLs, QR codes and augmented reality as 

well as digital mailbox services, trends in hybrid mail and multichannel marketing strategies, the event certainly raised 

a number of questions and provided some great insight into the marketplace. Thankfully, with products such as 

Transpromo Express, Operations Express, QR Express, PRO Production Manager and our Zumbox connectors, 

Crawford Technologies are well placed to provide the right answers to these questions.  
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Crawford Technologies Version 4.0 Upgrade 
Offers Exciting New Features to CrawfordTech’s 
Award-Winning Products 
New features and enhancements in PRO Suite of document re-
engineering and transform products ensure that CrawfordTech’s 
customer base remains miles ahead of the competition 
by Jamie Crawford 

Crawford Technologies is pleased to announce the release of the Version 4.0 upgrade to its PRO Suite of document re-

engineering and transform products. This new upgrade is part of the continued development by CrawfordTech to keep its 

products on the cutting-edge of technology and exceed the needs of all current and potential customers. 

The new upgrades offer users more functionality, including: 

 Creation of linearized PDF files which allows the first page of large multi-page PDFs  

to appear faster for a better end-user experience. 

 Double byte character support enables the input and output of Chinese, Japanese  

and Korean languages from AFP DBCS, Outline, World Type and True Type fonts. 

 New AFP object container support supports the receipt of PDF, TIFF and PNG  

objects within AFP files, and the conversion to other print and display formats. 

 Support for Maxicode, Code 93, Japan and Australia Postal barcodes. 

 Support for Record Mode line data in PRO AFP. 

The PRO Suite is used by 700 organizations around the world for many different purposes. PRO Transforms are used to 

convert print files from one format to another. The PRO Document Enhancer series of products are used to enhance print 

files with new barcodes, the addition of Transpromo messaging and other document re-engineering tasks. 

"With the added benefits of the Version 4.0 upgrade, Crawford Technologies will continue to offer industry leading 

capabilities such as extended font support and PDF object container support," said Ernie Crawford, President of Crawford 

Technologies. 

―All of the new features as well as 200 enhancements, fixes and performance improvements keep our products fast and 

efficient, while delivering the best possible output for the customer.‖ 

For more information about the new upgrades or to learn how to implement them, please contact your CrawfordTech 

account manager at sales@crawfordtech.com.  
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Upcoming Webinars 

PRO Viewer and PRO Suite Version 4 Upgrades from Crawford Technologies  
January 18, 2012      9 a.m. EDT or 2 p.m. EDT 

Click here to register for 9 a.m. EDT  -  Click here to register for 2 p.m. EDT 

Crawford Technologies invites you to join us to learn about the latest innovative product we are offering to the print industry through our 

document re-engineering family of products. PRO Viewer offers print data stream (AFP, Xerox LCDS/Metacode, PCL, PDF) viewing 

capabilities on demand to print service providers, corporations, government agencies and other organizations in the customer 

communications management industry. 

In addition to our latest product offering, we will be talking about the newly launched Version 4 upgrade to the PRO Suite family of 

products. This new update will include added functionality that existing customers can easily take advantage of while also offering a more 

robust solution to those in the market for an Automated Document Factory, transforms or other document re-engineering capabilities. 

 

https://www1.gotomeeting.com/register/734824625
https://www1.gotomeeting.com/register/735802544

